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As a result, how, when and where content is consumed is also changing.
And fast. But what does this mean for the future of the broadcast industry?

SO, HOW ARE PEOPLE CONSUMING MEDIA?
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With new streaming platforms continuing to enter the market,
consumers are spoilt for choice, but what matters most to them
when choosing which OTT platform to subscribe to?

CONTENT IS A KEY FACTOR, ALONG WITH PRICE:
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Competition within the broadcast sector is fierce as OTT providers
and traditional TV compete for viewers but what does this mean for
the industry?

think an increasing number of traditional TV broadcasters will adopt
services similar to those offered by streaming providers
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All this considered, there is a clear opportunity for
broadcasters to take advantage of the 30% of UK consumers
that don’t currently subscribe to any of the main streaming
platforms. This key demographic could be all broadcasters
need to gain a majority share of the market.
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